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Senior 3 Geography (New curriculum) 

Vote Dr. Bbosa Science President of Uganda 2031→ 

 

Time, t, is now!!! 
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Term 3 

Theme: Forestry and irrigation in Africa; farming in China and Rhine lands 

Topic 5/5: TOURISM IN SWITZERLAND 

Competency: After studying this topic, the learner should understand why Switzerland is 

important for tourism and how this compares with Uganda. 

 

 

 

Tourism in Switzerland 

Tourism in Switzerland is one of the country’s most important economic sectors, contributing 

about 3% of GDP and employing over 170,000 people. It is driven by the Alps, lakes, cultural 

heritage, and world-class infrastructure, attracting millions of visitors annually.  

 

 Major Attractions 

(i) Alps & Mountain Resorts: Bernese Oberland, Zermatt (Matterhorn), Davos, St. Moritz. 

(ii) Lakes & Cities: Lake Geneva, Lake Lucerne, Zurich, Bern, Geneva. 

(iii) Cultural Heritage: Medieval towns (Lucerne, Gruyères), Roman sites, castles. 

 Ruinaulta Canyon, Versam, tourist attraction in Switzerland 
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(iv) Specialty Tourism: Scenic railways (Glacier Express, Bernina Express), cheese and 

chocolate tours. 

 

Economic Importance 

(i) Tourism generates CHF 17 billion annually (~3% of GDP). 

(ii) Provides 170,000+ jobs, especially in Alpine regions where 1 in 4 people depend on 

tourism. 

(iii) Half of hotel guests are international, mainly from Germany, USA, UK, and China.  

 

 Benefits of Tourism 

(i) Promotes employment in hotels, transport, and guiding. 

(ii) Boosts foreign exchange earnings through exports of services. 

(iii) Encourages cultural exchange and preservation of heritage. 

(iv) Supports infrastructure development (roads, railways, airports). 

 

Challenges of Tourism 

(i) Climate Change: Threatens snow reliability for skiing. 

(ii) Overtourism: Pressure on local communities and fragile ecosystems. 

(iii) High Costs: Strong Swiss franc makes Switzerland expensive for visitors. 

(iv) Seasonality: Heavy reliance on winter and summer peaks.  

 

Solutions 

(i) Diversification into year-round tourism (wellness, cultural events, eco-tourism). 

(ii) Investment in sustainable tourism and climate adaptation. 

(iii) Promotion of regional destinations to reduce overtourism in hotspots. 

(iv) Strong government marketing via Switzerland Tourism. 
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Scenario Question 

"Imagine you are a geography student who has visited Switzerland to study tourism. Describe 

the major tourist attractions, explain the benefits of tourism, discuss the challenges faced, and 

suggest solutions to these challenges." 

 

     Model Answer 

Major Attractions 

(i) The Swiss Alps (Matterhorn, Jungfrau, Zermatt, St. Moritz) for skiing, hiking, and 

mountaineering. 

(ii) Lakes and Cities (Lake Geneva, Lake Lucerne, Zurich, Bern, Geneva) for scenic beauty 

and cultural heritage. 

(iii) Cultural Sites such as medieval towns (Lucerne, Gruyères), castles, and museums. 

(iv) Specialty Tourism including scenic railways (Glacier Express), cheese and chocolate 

tours. 

Benefits of Tourism 

(i) Provides employment in hotels, transport, guiding, and entertainment. 

(ii) Generates foreign exchange earnings (~CHF 17 billion annually). 

(iii) Promotes infrastructure development (roads, railways, airports). 

(iv) Encourages cultural preservation and international exchange. 

(v) Supports rural economies through alpine tourism. 

 

Challenges of Tourism 

(i) Climate change threatens snow reliability for skiing. 

(ii) Overtourism in hotspots like Zermatt and Lucerne. 

(iii) High costs due to strong Swiss franc, making Switzerland expensive. 

(iv) Seasonality with heavy reliance on winter and summer peaks. 

(v) Environmental pressure on fragile alpine ecosystems. 
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Solutions 

(i) Diversification into year-round tourism (wellness, eco-tourism, cultural festivals). 

(ii) Investment in sustainable tourism and climate adaptation (artificial snow, green 

energy). 

(iii) Promotion of regional destinations to spread tourist flows. 

(iv) Strong government marketing through Switzerland Tourism. 

(v) Community involvement to balance tourism with local needs. 

 

The need to develop good facilities for tourism  

(i) Accommodation Facilities 

Hotels, lodges, and guesthouses provide comfort and attract international tourists. 

Good facilities encourage longer stays and repeat visits. 

(ii) Transport Facilities 

Roads, airports, and railways make tourist sites accessible. 

Efficient transport reduces travel time and increases convenience. 

(iii) Food and Catering Facilities 

Restaurants and cafes offering local and international cuisine enhance tourist 

experience. 

Catering facilities promote cultural exchange through food. 

(iv) Recreational and Cultural Facilities 

Museums, cultural centers, theatres, and sports facilities enrich tourism. 

Recreational facilities like parks, beaches, and ski resorts attract diverse visitors. 

(v) Health and Safety Facilities 

Hospitals, clinics, and emergency services ensure tourist safety. 

Security facilities (police, guides) build confidence in destinations. 
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Summary Table 

Facility Type Importance for Tourism 

Accommodation Comfort, longer stays, repeat visits 

Transport Accessibility, convenience 

Food & Catering Cultural exchange, satisfaction 

Recreational & Cultural Enrichment, attraction diversity 

Health & Safety Security, confidence, emergency support 

 

Scenario Question 

"Imagine you are a geography student studying tourism in East Africa and Europe. Explain 

why it is important to develop good facilities for tourism, giving examples." 

 

     Model Answer 

(i)  Accommodation Facilities 

Hotels, lodges, and guesthouses provide comfort and encourage longer stays. 

Example: Switzerland’s luxury resorts attract international tourists. 

(ii) Transport Facilities 

Roads, airports, and railways make tourist sites accessible. 

Example: Good transport links in Uganda improve access to national parks. 

(iii) Food and Catering Facilities 

Restaurants and cafes offering local and international cuisine enhance tourist 

satisfaction. 

Example: Swiss cheese and chocolate tours enrich cultural tourism. 

(iv) Recreational and Cultural Facilities 

Museums, cultural centers, and entertainment venues enrich tourist experiences. 

Example: Uganda’s Ndere Cultural Centre showcases traditional music and dance. 

(v)  Health and Safety Facilities 

Hospitals, clinics, and emergency services ensure tourist safety. 
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Security facilities (police, guides) build confidence in destinations. 

 

The factors that promote tourism  

Physical Factors 

(i) Scenic Beauty: Mountains, lakes, beaches, and wildlife attract visitors. 

(ii) Climate: Pleasant weather encourages tourism (Mediterranean, Alpine resorts). 

(iii) Wildlife & Nature: National parks, game reserves, and biodiversity hotspots. 

(iv) Unique Features: Volcanoes, glaciers, waterfalls, deserts. 

 

Cultural Factors 

(i) Historical Sites: Castles, monuments, archaeological ruins. 

(ii) Cultural Heritage: Traditions, festivals, music, and dance. 

(iii) Religious Sites: Pilgrimage centers (Mecca, Vatican, Namugongo in Uganda). 

(iv) Local Cuisine: Food tourism enhances cultural experience. 

 

Economic & Infrastructure Factors 

(i) Transport Facilities: Airports, roads, railways, and ports. 

(ii) Accommodation: Hotels, lodges, guesthouses. 

(iii) Communication Services: Internet, mobile networks, tourist information centers. 

(iv) Government Investment: Subsidies, marketing, and promotion of tourism. 

 

Political & Social Factors 

(i) Peace & Stability: Tourists prefer safe destinations. 

(ii) Government Policy: Supportive laws, visa facilitation, and promotion campaigns. 

(iii) Hospitality: Friendly and welcoming local communities. 

(iv) Education & Awareness: Training of guides and service providers. 
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Summary Table 

Factor Type Examples 

Physical Climate, scenery, wildlife, unique features 

Cultural Heritage, festivals, religious sites, cuisine 

Economic & Infrastructure Transport, accommodation, communication, investment 

Political & Social Peace, policies, hospitality, education 

 

Scenario questions 

"Imagine you are a geography student advising the Ministry of Tourism in Uganda. Explain the 

factors that promote tourism in a country, giving examples from both East Africa and 

Europe." 

 

     Model Answer 

Physical Factors 

(i) Scenic Beauty: Mountains, lakes, beaches, and wildlife attract visitors (e.g., Swiss Alps, 

Lake Victoria). 

(ii) Climate: Pleasant weather encourages tourism (Mediterranean climate in Europe, 

tropical climate in East Africa). 

(iii) Wildlife & Nature: National parks and game reserves (Serengeti in Tanzania, Bwindi in 

Uganda). 

(iv) Unique Features: Volcanoes, glaciers, waterfalls, deserts (Mt. Kilimanjaro, Rhine Falls). 

 

Cultural Factors 

(i) Historical Sites: Castles, monuments, and archaeological ruins (Kasubi Tombs in 

Uganda, Roman ruins in Italy). 

(ii) Cultural Heritage: Traditions, festivals, music, and dance (Ndere Cultural Centre in 

Uganda, Oktoberfest in Germany). 

(iii) Religious Sites: Pilgrimage centers (Namugongo Shrine in Uganda, Vatican City in 

Rome). 
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(iv) Local Cuisine: Food tourism enhances cultural experience (Swiss cheese and 

chocolate, Ugandan Rolex). 

Economic & Infrastructure Factors 

(i) Transport Facilities: Airports, roads, railways, and ports (Entebbe International 

Airport, Swiss railways). 

(ii) Accommodation: Hotels, lodges, guesthouses. 

(iii) Communication Services: Internet, mobile networks, tourist information centers. 

(iv) Government Investment: Subsidies, marketing, and promotion of tourism. 

 

Political & Social Factors 

(i) Peace & Stability: Tourists prefer safe destinations (Switzerland’s neutrality, Uganda’s 

stability in recent years). 

(ii) Government Policy: Supportive laws, visa facilitation, and promotion campaigns. 

(iii) Hospitality: Friendly and welcoming local communities. 

(iv) Education & Awareness: Training of guides and service providers. 

 

Scenario question 

"Imagine you are a geography student who has studied tourism in Switzerland and Uganda. 

Compare tourism in the two countries and suggest what Uganda can learn from Switzerland 

to improve its tourism industry." 

     Model Answer 

Tourism in Switzerland 

(i) Attractions: Swiss Alps (Matterhorn, Jungfrau), lakes (Geneva, Lucerne), medieval 

towns, scenic railways, cheese and chocolate tours. 

(ii) Facilities: Excellent hotels, transport (railways, airports), health and safety services. 

(iii) Benefits: Generates ~CHF 17 billion annually, employs 170,000+ people, strong link 

with exports and rural development. 

(iv) Challenges: Climate change affecting skiing, overtourism in hotspots, high costs. 
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(v) Solutions: Diversification into year-round tourism, sustainable practices, government 

promotion. 

Tourism in Uganda 

(i) Attractions: National parks (Bwindi, Murchison Falls, Queen Elizabeth), Lake Victoria, 

Source of the Nile, cultural sites (Kasubi Tombs, Ndere Centre). 

(ii) Facilities: Improving but limited—roads, hotels, and health services are weaker 

compared to Switzerland. 

(iii) Benefits: Provides foreign exchange, jobs, and promotes conservation. 

(iv) Challenges: Poor infrastructure, limited marketing, insecurity in some regions, 

seasonal dependence on wildlife tourism. 

(v) Solutions: Investment in infrastructure, diversification (cultural, adventure, eco-

tourism), stronger marketing campaigns. 

 

Comparison Table 

Aspect Switzerland Uganda 

Attractions Alps, lakes, medieval towns, 

chocolate 

Wildlife parks, Lake Victoria, Source of 

Nile 

Facilities Excellent hotels, transport, health 

services 

Limited hotels, weaker transport & 

health 

Benefits CHF 17 billion GDP, 170,000 jobs Foreign exchange, jobs, conservation 

Challenges Climate change, overtourism, high 

costs 

Poor infrastructure, insecurity, limited 

marketing 

Solutions Diversification, sustainability, 

promotion 

Infrastructure investment, diversification, 

marketing 

 

Lessons Uganda Can Learn 

(i) Develop strong infrastructure → Roads, airports, and hotels improve accessibility. 

(ii) Diversify tourism → Beyond wildlife, promote culture, adventure, and eco-tourism. 

(iii) Invest in marketing → Use international campaigns to attract global tourists. 
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(iv) Link tourism with local products → Promote Ugandan coffee, crafts, and cuisine like 

Switzerland does with cheese and chocolate. 

(v) Ensure sustainability → Protect wildlife and natural resources while promoting 

tourism. 

(vi) Government support → Policies, subsidies, and promotion strengthen the sector. 

 

Vote Dr. Bbosa Science President of Uganda 2031→ 

Time, t, is now!!! 

 Thank you  

Dr. Bbosa Science 


