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Senior 5 ART AND DESIGN (New curriculum) 

Vote Dr. Bbosa Science President of Uganda 2031→ 

 

Time, t, is now!!! 
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Senior 5 

Term 1 

THEME 1: DRAWING AND PAINTING II  

TOPIC 1.1: OBJECTIVE STUDY OF NATURE  

Competency: The learner creates artworks following ideation and planning process by 

studying the natural environment as an inspiration for art creation. 
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Generating artistic ideas by studying various sources of inspiration from the natural 

environment. 

Studying the natural environment is one of the richest ways to spark artistic ideas. Nature 

offers endless inspiration through its forms, colors, textures, rhythms, and symbolism. Here 

are some creative directions you can explore: 

Sources of Inspiration 

❖ Landscapes: Mountains, rivers, deserts, and forests inspire compositions, perspective 

studies, and mood-setting in painting or photography. 

❖ Climate and Seasons: Shifts in light, color, and atmosphere across seasons can guide 

palettes and emotional tone. 

❖ Flora and Fauna: Plants, animals, and insects provide motifs for design, sculpture, and 

textiles. 

❖ Natural Materials: Clay, wood, stone, fibers, and pigments can be transformed into 

functional or decorative artworks. 

❖ Celestial Phenomena: Sunrises, starry skies, eclipses, and storms inspire themes of 

mystery, spirituality, and power. 

Artistic Ideas from Nature 

❖ Texture Studies: Use bark, leaves, shells, or soil patterns to create tactile surfaces in 

mixed media. 

❖ Color Palettes: Derive hues from sunsets, ocean waves, or flower fields to build 

harmonious schemes. 

❖ Symbolism: Animals like lions (strength) or birds (freedom) can become central motifs 

in cultural artworks. 

❖ Eco-Art: Incorporate recycled or renewable natural resources to highlight 

sustainability. 

❖ Biomimicry: Study natural structures (honeycombs, shells, vines) to inspire innovative 

patterns in architecture or fashion. 
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Summary Table 

Source Artistic Idea Example 

Landscapes Mood & perspective Landscape paintings, photography 

Flora & Fauna Motifs & symbolism Textile prints, animal sculptures 

Natural Materials Mediums for creation Pottery, wood carving, weaving 

Celestial 

Phenomena 

Spiritual & dramatic 

themes 

Starry night paintings, eclipse-inspired 

designs 

Climate & Seasons Color & atmosphere Seasonal festival art, seasonal palettes 

 

Why It Matters 

❖ Encourages dialogue with nature through observation and creativity. 

❖ Preserves cultural identity by embedding local natural motifs. 

❖ Promotes environmental awareness in design. 

❖ Inspires innovation by blending natural inspiration with modern techniques. 

 

Exercise 1 

Explores different media to create drawings or paintings that reflect the elements, principles 

and personal creativity. 
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THEME 1: DRAWING AND PAINTING II  

TOPIC 1.2: LIVING PERSON – BODY STRUCTURE  

Competency: The learner draws skeletal and structural images using various materials and 

tools as a way of demonstrating an understanding of human anatomy. 
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Studying human skeleton in relationship to drawing living person 

Studying the human skeleton in relation to drawing a living person is essential because it 

provides the structural framework that guides proportion, posture, and movement. When 

artists understand how bones and muscles interact, their drawings become more realistic and 

expressive. 

Skeleton as Framework 

❖ Proportion guide: The skeleton sets the basic ratios (e.g., head-to-body length). 

❖ Skull: Defines head shape; jaw movement affects facial expression. 

❖ Spine: Central support; curves influence posture (standing, sitting, bending). 

❖ Rib cage: Protects organs; chest expansion visible in breathing. 

❖ Pelvis: Supports weight; connects torso to legs, affects balance. 

❖ Joint articulation: Shoulders, elbows, hips, and knees define possible ranges of 

motion. 

Muscles Over Skeleton 

❖ Muscle definition: Muscles give volume and contour to the skeletal frame. 

❖ Movement expression: Muscles contract and relax, shaping gestures and energy. 

❖ Facial muscles: Control expression (smiling, frowning). 

❖ Neck muscles: Support head movement and tilt. 

❖ Torso muscles: Chest and abdominal muscles shape contour and stability. 

❖ Arm muscles: Biceps and triceps show flexion and extension. 

❖ Leg muscles: Quadriceps, hamstrings, and calves enable walking, running, and 

jumping. 

❖ Surface anatomy: Visible muscles (like biceps or calves) help artists capture realism. 

 

Relationship in Drawing 

❖ Skeleton = structure: Provides stability and proportion. 
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❖ Muscles = form: Add depth, roundness, and dynamism. 

❖ Skin & expression: Overlaying muscles and skeleton with skin creates lifelike figures. 

❖ Structure + Form: Skeleton provides framework; muscles add volume and contour. 

❖ Movement: Bones act as levers; muscles contract to produce motion. 

❖ Expression: Facial bones set shape; muscles animate emotion. 

❖ Balance: Pelvis and leg bones stabilize; muscles adjust posture. 

 

Quick Study Notes 

Aspect Skeleton Role Muscle Role Drawing 

Application 

Head Skull defines shape Facial muscles add expression Portrait drawing 

Torso Rib cage protects 

organs 

Chest & abdominal muscles shape 

form 

Body contour 

Arms Bones set length Biceps/triceps show flexion Gesture sketches 

Legs Femur/tibia support 

weight 

Quadriceps & calves show 

movement 

Action poses 

 

Example Notes 

❖ Observation: “The humerus connects shoulder to elbow.” 

❖ Relationship: “Biceps attach to humerus and radius, enabling arm flexion.” 

❖ Function in Drawing: “Shows arm bending when sketching a person lifting an object.” 

 

Artistic Practice 

❖ Start with skeletal sketches to map posture. 

❖ Layer muscle outlines for volume. 
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❖ Refine with skin and clothing for realism. 

❖ Practice life drawing to connect anatomy knowledge with observation. 

Tips on drawing living person 

Drawing a living person is both a technical challenge and an artistic opportunity. It requires 

observation, sensitivity, and practice.  

Observation Skills 

❖ Study proportions: Learn head-to-body ratios (average adult is ~7–8 heads tall). 

❖ Focus on gesture: Quick sketches capture movement and energy before adding detail. 

❖ Observe posture: Notice weight distribution, balance, and stance. 

❖ Facial features: Pay attention to spacing (eyes halfway down the head, ears aligning 

with eyes and nose). 

Drawing Techniques 

❖ Light sketching: Begin with soft lines to outline form before refining. 

❖ Contour drawing: Trace the outer edges to define silhouette. 

❖ Anatomical structure: Understand muscles and bones for realistic depth. 

❖ Shading: Use light and shadow to create volume and mood. 

❖ Detailing: Add hair texture, clothing folds, and facial expressions last. 

 

Artistic Considerations 

❖ Expression: Capture emotion through eyes, mouth, and body language. 

❖ Perspective: Adjust angles when drawing from above, below, or side view. 

❖ Background: A simple setting can enhance mood without distracting. 

❖ Style: Experiment with realism, impressionism, or stylization. 
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Quick Reference Table 

Focus Area Tip Example 

Proportion Use head-to-body ratios Adult figure ~7 heads tall 

Gesture Quick sketches for movement 30-second pose drawings 

Anatomy Study muscles & bones Arm bends at elbow joint 

Shading Light source awareness Shadow under chin 

Expression Capture emotion Smiling vs. frowning face 

 

Practice Ideas 

• Sketch friends or family in everyday poses. 

• Try life drawing sessions with models for practice. 

• Use mirrors for self-portrait studies. 

• Draw people in motion (walking, dancing, working) to improve gesture skills. 

 

Exercise 2 

(i) Observe the human skeleton and muscular structure (from human skeleton models, 

miniatures or charts) and discuss the relationship between different parts and make 

notes.  

(ii) observe the relationship between the muscular and skeletal systems of the human 

figure and make sketches.  

(iii) create preliminary drawings based on their study of the human skeletal and muscular 

systems. 
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THEME 1: DRAWING OR PAINTING II  

TOPIC 1.3: DRAWING AND PAINTING FROM IMAGINATION  

Competency: The learner interprets textual or oral information along with personal 

experiences to create drawings and paintings for communication and self-expression. 
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Concepts and Vocabulary in Imaginative Drawing and Painting 

 

Imaginative drawing and painting go beyond observation — they transform ideas, dreams, 

and emotions into visual form. Artists use creativity, symbolism, and expressive techniques to 

depict scenes that exist only in the mind. 

Core Concepts 

❖ Imagination – The mental ability to form new images and ideas not perceived through 

the senses. 

❖ Creativity – The process of generating original and meaningful visual expressions. 

❖ Expression – Conveying feelings, moods, or thoughts through visual elements. 

❖ Fantasy – Depicting mythical, magical, or dreamlike subjects. 

❖ Symbolism – Using objects, colors, or forms to represent abstract ideas. 

❖ Surrealism – Combining realistic and dreamlike imagery to explore the subconscious. 

❖ Abstraction – Simplifying or distorting reality to emphasize form, color, and emotion. 
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Principles of Imaginative Art 

Principle Description Example in Practice 

Balance Harmonizing visual weight across 

the composition. 

Equal distribution of color and form in a 

fantasy landscape. 

Contrast Using opposing elements for 

emphasis. 

Light vs. dark, warm vs. cool tones in a 

dream scene. 

Emphasis Highlighting focal points to guide 

the viewer’s eye. 

Bright color around a central 

imaginative figure. 

Movement Creating a sense of action or flow. Curved lines suggesting wind or motion 

in surreal imagery. 

Unity Ensuring all elements feel 

connected. 

Consistent color palette linking diverse 

imaginative forms. 

Rhythm Repetition of shapes or colors for 

visual tempo. 

Repeated motifs like stars or waves in a 

cosmic painting. 

 

Practices and Techniques 

(i) Visualization – Mentally picturing the subject before drawing. 

(ii) Sketching – Quick outlines to capture ideas and composition. 

(iii) Color exploration – Experimenting with hues to evoke emotion. 

(iv) Layering – Building depth through successive applications of paint. 

(v) Texturing – Creating tactile or visual surface effects. 

(vi) Mixed media – Combining materials like ink, watercolor, and collage. 

(vii) Symbolic composition – Arranging elements to convey meaning beyond literal 

representation. 
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Vocabulary Highlights 

Term Meaning 

Conceptualization Developing an idea or theme for artwork. 

Mood Emotional atmosphere created by color and form. 

Perspective Illusion of depth or space, even in imaginary scenes. 

Palette Selection of colors used to express tone and emotion. 

Composition Arrangement of visual elements within the artwork. 

Form Three-dimensional quality or illusion of volume. 

Texture Surface quality — smooth, rough, or patterned. 

 

Imaginative art invites learners to think beyond observation, blending memory, emotion, 

and invention. It’s where the artist becomes both creator and storyteller, shaping unseen 

worlds through visual language. 

 

Investigating Sources for Imaginative Drawing and Painting 

Imaginative art thrives on idea generation — transforming experiences, stories, and emotions 

into creative visual expressions. Artists gather inspiration from diverse sources that stimulate 

imagination and cultural understanding. 
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Key Content-Gathering Methods 

❖ Interviews 

o Talking to people about their experiences, beliefs, and dreams. 

o Helps artists understand emotions, perspectives, and cultural values. 

Example: Interviewing elders about traditional rituals to inspire symbolic 

paintings. 

❖ Stories 

o Reading or listening to narratives — myths, legends, or personal tales. 

o Encourages visualization of characters, settings, and moods. 

Example: Illustrating a story about courage through imaginative composition. 

❖ Cultural Folklores 

o Traditional tales, songs, and dances that express community identity. 

o Provide rich imagery and symbolism for imaginative scenes. 

Example: Depicting Buganda folklore through stylized figures and patterns. 

❖ Societal Experiences 

o Observing daily life, social issues, and community interactions. 

o Transforms real events into expressive, imaginative interpretations. 

Example: Painting a dreamlike version of market life to show unity and 

diversity. 
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Techniques for Idea Generation 

Technique Description Example 

Brainstorming Listing spontaneous ideas from 

gathered content. 

Sketching symbols from 

interviews and stories. 

Mind Mapping Connecting themes, emotions, 

and visuals. 

Linking folklore characters to 

modern settings. 

Thumbnail 

Sketching 

Small quick drawings to test 

composition. 

Trying different layouts for a 

cultural story. 

Symbol 

Development 

Creating visual metaphors from 

words or emotions. 

Turning “hope” into a rising sun 

motif. 

Mood Boards Collecting colors, textures, and 

references. 

Combining photos and sketches to 

express “heritage.” 

 

Vocabulary Associated with Imaginative Art 

Term Meaning 

Inspiration Source of creative motivation or idea. 

Concept Central theme or message of artwork. 

Narrative Storyline expressed visually. 

Symbolism Use of imagery to represent abstract ideas. 

Composition Arrangement of elements in artwork. 

Mood Emotional tone conveyed through color and form. 

Interpretation Artist’s personal understanding of gathered content. 

 

Classroom Application 

❖ Encourage learners to collect stories from their communities. 

❖ Organize group interviews with elders or artisans. 
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❖ Use cultural events as observation opportunities. 

❖ Guide students to translate experiences into sketches and paintings. 

 

Exercise 3 

Individually, the learner creates imaginative compositions based on imaginary themes and/or 

experiences: 

i) generates sketches by depicting a theme suitable for drawing or painting.  

ii) develops sketches into drawing or painting compositions by exploring and 

experimenting with different materials, tools and concepts.  

iii) reflects and revises the initial sketches into refined artworks. 
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THEME 2: GRAPHIC DESIGN  

TOPIC 2.1: GRAPHIC DESIGN CONCEPTS  

Competency: The learner creates graphic designs with type and image by organising the 

design principles to achieve effective graphic communication.  
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Graphic Design as a Language of Visual Communication in Society 

Graphic design is more than decoration — it is a language of symbols, images, and text that 

communicates ideas, values, and emotions across cultures. It shapes how people understand 

information, brands, and social messages. 

Concepts of Graphic Design as Communication 

❖ Visual Language – Design uses shapes, colors, and typography as a vocabulary to 

convey meaning. 

Visual language is the system of communication that uses images, symbols, colors, 

and typography instead of words. It allows designers to convey meaning quickly and 

universally, often transcending spoken or written language. 

Concepts of Visual Language 

Symbols – Icons or motifs that represent ideas (e.g., a dove for peace). 

Color – Emotional and cultural meanings tied to hues (red = urgency, green = growth). 

Typography – Fonts act as tone setters (formal, playful, modern). 

Imagery – Photos and illustrations make abstract ideas relatable. 

Composition – Arrangement of elements to guide interpretation. 

Principles of Visual Language 

Principle Role Example 

Clarity Ensures message is easily 

understood 

Simple road signs 

Consistency Builds recognition and trust Brand logos across platforms 

Context Shapes meaning based on 

culture 

White = purity in some cultures, 

mourning in others 

Hierarchy Guides attention to key 

elements 

Headlines larger than body text 

Universality Makes communication cross-

cultural 

Pictograms for airports or hospitals 
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Vocabulary Associated 

Term Meaning 

Iconography Use of icons to represent ideas 

Palette Selection of colors conveying tone 

Tone Emotional quality of design 

Medium Channel of communication (poster, digital, billboard) 

Message Core idea being communicated 

Audience Group receiving the design 

Visual language is everywhere — from road signs and school charts to brand logos 

and social media campaigns. It makes communication immediate, memorable, and 

universal. 

 

❖ Semiotics – The study of signs and symbols in design, showing how audiences 

interpret visuals. 

Semiotics is the study of signs, symbols, and meaning. In graphic design, it explains 

how visuals communicate ideas, emotions, and cultural values. Designers use 

semiotics to ensure their work speaks clearly to audiences. 

Core Concepts of Semiotics 

Sign – Anything that conveys meaning (image, word, color, gesture). 

Signifier – The physical form of the sign (e.g., a red rose). 

Signified – The concept or meaning attached (e.g., love, passion). 

Denotation – The literal meaning of a sign. 

Connotation – The cultural or emotional meaning beyond the literal. 

Codes – Systems of signs understood within a culture (traffic lights, emojis). 
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Principles of Semiotics in Design 

Principle Role Example 

Symbolism Represents abstract ideas Dove = peace 

Cultural 

Context 

Shapes interpretation White = purity in some cultures, 

mourning in others 

Visual 

Metaphor 

Uses imagery to suggest 

meaning 

Light bulb = idea 

Iconography Standardized symbols for 

quick recognition 

Hospital cross, Wi-Fi icon 

Narrative Signs combine to tell a story Poster showing unity through 

linked hands 

 

Practices in Society 

Advertising – Uses signs to persuade (luxury brands = status). 

Public Awareness – Posters use symbols to educate (mask = health safety). 

Politics – Campaign logos and colors shape identity. 

Education – Infographics simplify complex ideas with signs. 

Branding – Logos and colors build recognition and trust. 
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Vocabulary Associated 

Term Meaning 

Myth Cultural story embedded in signs 

Icon A sign resembling its meaning (photo of a tree = tree) 

Index A sign directly linked to reality (smoke = fire) 

Symbol A sign with arbitrary meaning agreed by culture (cross = Christianity) 

Polysemy Multiple meanings of a single sign 

Context Social or cultural background shaping interpretation 

 

Semiotics shows that graphic design is not neutral — every color, shape, and symbol 

carries meaning. By mastering semiotics, designers create visuals that speak 

powerfully to society, shaping perception, identity, and action. 

❖ Cultural Context – Designs reflect traditions, beliefs, and social values. 

Cultural context refers to the way designs are shaped by traditions, beliefs, values, 

and social practices of a community. It influences how people interpret visuals and 

ensures that communication is meaningful and respectful within society. 

 

Concepts of Cultural Context 

Traditions – Designs reflect rituals, festivals, and heritage. 

Beliefs – Religious and spiritual values influence symbols and colors. 

Social Norms – Designs align with accepted behaviors and expectations. 

Identity – Visuals express community pride and belonging. 

Global vs Local – Balancing international design trends with local cultural relevance. 
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Principles of Cultural Context in Design 

Principle Role Example 

Symbolism Uses culturally meaningful 

icons 

Cowrie shells in African design 

Color Meaning Colors carry cultural 

significance 

White = mourning in Uganda, 

purity elsewhere 

Language Text reflects local dialects 

and scripts 

Luganda slogans in posters 

Patterns Traditional motifs enrich 

design 

Kente or barkcloth textures 

Narratives Stories shape visual 

communication 

Folk tales illustrated in 

campaigns 

 

Vocabulary Associated 

Term Meaning 

Ethos Cultural spirit or values expressed in design 

Motif Repeated cultural symbol or pattern 

Iconography Visual symbols tied to cultural meaning 

Contextualization Adapting design to cultural setting 

Representation Depicting identities and traditions visually 

 

Graphic design becomes powerful communication when it respects cultural context. 

It ensures that visuals are not only attractive but also meaningful, inclusive, and 

resonant with the society they serve. 
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❖ Identity – Logos, posters, and campaigns communicate who an organization or 

community is. 

Identity in graphic design refers to the way visuals communicate who someone is, 

what a group represents, or how a brand or society expresses itself. It is the visual 

fingerprint that makes an individual, organization, or culture recognizable and distinct. 

Concepts of Identity 

Personal Identity – How individuals express themselves through art, style, and 

symbols. 

Cultural Identity – Designs rooted in traditions, folklore, and shared heritage. 

Brand Identity – Logos, colors, and typography that define a company’s personality. 

National Identity – Flags, emblems, and campaigns that symbolize unity and pride. 

Social Identity – Posters and visuals that reflect community values and causes. 

Principles of Identity in Design 

Principle Role Example 

Consistency Builds recognition Same logo across all platforms 

Symbolism Represents values Dove = peace, handshake = unity 

Color 

Psychology 

Evokes emotions tied to 

identity 

Green = growth, red = passion 

Typography Sets tone and personality Bold fonts for strength, cursive for 

elegance 

Narrative Tells a story of belonging Poster showing cultural heritage 
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Vocabulary Associated 

Term Meaning 

Logo A symbol representing identity 

Emblem A formal mark of belonging 

Palette Colors chosen to express personality 

Motif Repeated cultural or symbolic element 

Representation Visual depiction of identity 

Authenticity Staying true to values in design 

 

Identity in graphic design is not just visual decoration — it is a language of belonging 

and recognition. It helps individuals, communities, and organizations tell their story, 

preserve culture, and build trust through visuals. 

❖ Persuasion – Visuals influence opinions, behaviors, and consumer choices. 

Persuasion in graphic design is the strategic use of visuals to influence attitudes, 

emotions, and behaviors. It transforms design into a powerful tool for shaping 

decisions in society — from buying products to supporting causes. 

 

Concepts of Persuasion 

Ethos – Building credibility and trust through design (e.g., professional logos). 

Pathos – Appealing to emotions with imagery and color. 

Logos – Using logic, clarity, and facts in visuals. 

Visual Rhetoric – The art of argument through images, layout, and symbols. 

Psychology of Color – Colors influence mood and decision-making. 

Symbolism – Icons and motifs carry persuasive cultural meanings. 
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Principles of Persuasive Design 

Principle Role Example 

Contrast Draws attention to key 

messages 

Bold headlines in ads 

Hierarchy Guides the viewer’s eye Large product image, smaller text 

Repetition Reinforces ideas Repeated slogans in campaigns 

Balance Creates harmony and trust Symmetrical layouts in health 

posters 

Emphasis Highlights focal points Bright color on “Buy Now” button 

 

Vocabulary Associated 

Term Meaning 

Appeal Emotional or logical pull of a design 

Message Framing How information is presented to persuade 

Call to Action (CTA) Direct instruction (e.g., “Join Now”) 

Credibility Trustworthiness conveyed through visuals 

Emotional Trigger Image or color that sparks feelings 

Influence The effect design has on behavior 

Persuasion in graphic design is about more than beauty — it’s about impact. By 

combining ethos, pathos, and logos with strong design principles, visuals become 

powerful tools that shape society’s choices and values. 

 

  



P a g e  | 26 Download free primary notes from digitalteachers.co.ug website 
 

Practices in Society 

Practice Role in Communication Example 

Advertising Promotes products and services Billboards, flyers, digital ads 

Public Awareness Educates society on issues Posters on health, 

environment 

Political 

Communication 

Shapes civic identity and 

participation 

Campaign logos, civic 

posters 

Education Simplifies complex ideas Infographics in classrooms 

Branding Builds trust and recognition Company logos, packaging 

 

Types of Graphic Design and Their Application in Visual Communication 

Graphic design is a broad discipline with many specialized types, each serving a unique role in 

visual communication. Here’s a structured overview: 

 

Major Types of Graphic Design 

❖ Visual Identity Design 

Focus: Logos, color palettes, typography, and brand guidelines. 

Application: Builds recognition and trust for companies, organizations, or 

communities. 

❖ Marketing & Advertising Design 

Focus: Posters, flyers, billboards, social media ads. 

Application: Persuades audiences to buy products or support causes. 

❖ Publication Design 

Focus: Books, magazines, newspapers, and reports. 

Application: Organizes text and imagery for readability and impact. 

❖ Packaging Design 
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Focus: Product labels, boxes, and containers. 

Application: Protects products while visually attracting consumers. 

❖ Motion Graphics Design 

Focus: Animated logos, explainer videos, title sequences. 

Application: Adds movement to communication for digital platforms. 

❖ Environmental Design 

Focus: Signage, murals, exhibition graphics. 

Application: Enhances physical spaces with informative or artistic visuals. 

❖ Web & UI/UX Design 

Focus: Websites, apps, and digital interfaces. 

Application: Improves user experience and digital communication. 

❖ Illustration Design 

Focus: Hand-drawn or digital artwork integrated into design. 

Application: Adds personality, storytelling, and creativity to communication. 

Summary Table 

Type Application in Communication Example 

Visual Identity Builds brand recognition Company logos 

Advertising Persuades and informs Billboards, posters 

Publication Organizes information Magazines, reports 

Packaging Attracts buyers Food labels, product boxes 

Motion Graphics Engages digitally Animated ads 

Environmental Guides and decorates spaces Museum signage 

Web/UI Improves digital interaction Mobile apps 

Illustration Adds creativity Storybook visuals 
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Classroom Application 

❖ Teach students how visual identity shapes community brands. 

❖ Use advertising design projects to practice persuasion. 

❖ Assign publication design tasks like school magazines. 

❖ Explore packaging design with craft products. 

❖ Integrate motion graphics in digital storytelling. 

Graphic design’s diversity makes it a universal language of communication — from the logos 

we trust, to the posters that persuade, to the digital interfaces we use daily. 

 

Exercise 4 

i) creates various thumbnail layout sketches to suggest space weight and form.  

ii) reorganise, edit and formulate the sketches into graphic designs with focus on 

contrast, emphasis, hierarchy and space to communicate a design concept. 
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THEME 2: GRAPHIC DESIGN II  

TOPIC 2.2: IDENTITY SIGNS AND SYMBOL DESIGN  

Competency: The learner develops identity signs and symbols using appropriate stages of the 

creative process for various publication and advertising purposes.  

 

 

 

  



P a g e  | 30 Download free primary notes from digitalteachers.co.ug website 
 

Identity Signs and Symbols in Graphic Design 

Identity signs and symbols are visual marks that represent the essence of a person, group, 

organization, or nation. They function as powerful tools of recognition and communication, 

condensing complex ideas into simple, memorable visuals. 

 

Concepts of Identity Signs and Symbols 

❖ Representation – Signs and symbols embody values, traditions, or missions. 

Representation in graphic design refers to how ideas, identities, cultures, and values 

are visually expressed through signs, symbols, colors, and imagery. It is about making 

the invisible visible — turning abstract concepts into recognizable forms that 

communicate meaning. 

 

Concepts of Representation 

Symbolic Representation – Using icons or motifs to stand for abstract ideas (e.g., dove 

= peace). 

Cultural Representation – Reflecting traditions, heritage, and community values in 

design. 

Social Representation – Expressing societal issues, causes, or collective identity. 

Visual Metaphor – Using imagery to suggest meaning beyond the literal (e.g., light 

bulb = idea). 

Identity Representation – Logos, emblems, and crests that embody organizational or 

national identity. 
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Functions of Representation 

Function Role in Communication Example 

Recognition Helps audiences identify groups 

or brands 

School crest, company logo 

Expression Conveys emotions, values, or 

beliefs 

Poster showing unity through 

linked hands 

Education Simplifies complex ideas visually Infographics in classrooms 

Persuasion Influences attitudes and 

behaviors 

Health campaign posters 

Cultural 

Preservation 

Safeguards traditions through 

design 

Tribal motifs in national 

branding 

 

Vocabulary Associated 

Iconography – Use of icons and images to represent ideas. 

Motif – Repeated design element tied to cultural meaning. 

Symbolism – Assigning deeper meaning to visual forms. 

Contextualization – Adapting visuals to cultural or social settings. 

Representation – The act of depicting identities, values, or concepts visually. 

 

Classroom Application 

Learners can design identity symbols (school badges, community logos) to practice 

representation. 

Use folk stories and cultural motifs as inspiration for visual projects. 

Analyze advertisements and posters to see how representation influences society. 

Representation in graphic design is not neutral — every color, shape, and symbol 

carries meaning. It ensures that design is inclusive, culturally relevant, and 

communicative, making visuals a true language of society. 
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❖ Recognition – They allow instant identification of a group or brand. 

Recognition in graphic design is the ability of a visual element — such as a logo, 

symbol, or color scheme — to be instantly identified and associated with a person, 

organization, or idea. It ensures that communication is effective, memorable, and 

trusted in society. 

Concepts of Recognition 

Distinctiveness – Designs must stand out from others to be easily noticed. 

Consistency – Repeated use of the same design builds familiarity. 

Memorability – Simple, clear visuals are easier to recall. 

Association – Symbols link directly to values, products, or identities. 

Universality – Effective designs are recognized across cultures and languages. 

 

Functions of Recognition 

Function Role in Communication Example 

Brand 

Recognition 

Builds trust and loyalty Coca-Cola logo, MTN colors 

Cultural 

Identity 

Preserves heritage Tribal motifs, national emblems 

Authority Establishes legitimacy Government seals, school crests 

Public 

Awareness 

Makes campaigns 

memorable 

Health posters with recognizable 

icons 

Navigation Guides people in spaces Road signs, airport pictograms 

 

Vocabulary Associated 

Logo – A graphic mark for instant recognition. 

Emblem – A symbol combining text and imagery. 
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Trademark – A legally protected identity symbol. 

Icon – A simplified image representing an idea or function. 

Palette – A consistent set of colors tied to recognition. 

Typography – Fonts that reinforce identity and memorability. 

 

Classroom Application 

a) Learners can design logos for school clubs to practice recognition. 

b) Analyze national flags and emblems to understand cultural recognition. 

c) Create public awareness posters using recognizable icons and colors. 

d) Recognition in graphic design ensures that visuals are not just seen but 

remembered and trusted. It is the foundation of identity, communication, 

and influence in society. 

 

❖ Symbolism – Colors, shapes, and icons carry deeper meanings. 

Symbolism is the use of visual signs, icons, colors, and motifs to represent ideas, 

values, or emotions beyond their literal meaning. In graphic design, symbolism 

transforms simple visuals into powerful tools of communication that resonate with 

audiences culturally, emotionally, and intellectually. 

 

Concepts of Symbolism 

Abstract Symbols – Shapes or forms that represent ideas (e.g., circle = unity). 

Cultural Symbols – Icons tied to traditions and heritage (e.g., cowrie shells in African 

art). 

Religious Symbols – Sacred imagery conveying spiritual meaning (e.g., cross = 

Christianity). 

Color Symbolism – Colors evoke emotions and cultural associations (red = passion, 

danger; green = growth). 

Universal Symbols – Globally recognized icons (e.g., heart = love, dove = peace). 
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Functions of Symbolism 

Function Role in Communication Example 

Identity Represents organizations or 

communities 

School crest, company 

logo 

Expression Conveys emotions and values Poster with a rising sun = 

hope 

Persuasion Influences attitudes and 

behaviors 

Green recycling symbol = 

eco-awareness 

Cultural Preservation Safeguards traditions through 

design 

Tribal motifs in national 

branding 

Communication Simplifies complex ideas 

visually 

Road signs, health 

campaign icons 

 

Vocabulary Associated 

Iconography – Use of icons to represent meaning. 

Motif – Repeated symbolic element in design. 

Metaphor – Visual imagery suggesting deeper meaning. 

Denotation – Literal meaning of a symbol. 

Connotation – Emotional or cultural meaning beyond the literal. 

Polysemy – Multiple meanings of a single symbol depending on context. 

Classroom Application 

o Learners can analyze logos to identify symbolic meaning. 

o Create posters using cultural motifs to explore heritage. 

o Practice color symbolism by designing artworks that evoke specific emotions. 

Symbolism in graphic design is the bridge between visuals and meaning. It ensures 

that designs are not just seen but felt, remembered, and understood across cultures 

and societies. 
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❖ Universality – Effective symbols transcend language barriers. 

Universality in graphic design refers to the ability of visuals to communicate meaning 

across cultures, languages, and societies. It ensures that design is inclusive, 

accessible, and understood by diverse audiences without requiring translation. 

 

Concepts of Universality 

Simplicity – Clear, minimal visuals are easier to understand globally. 

Icons – Universal pictograms (e.g., restroom signs, recycling symbol). 

Color Codes – Widely recognized meanings (red = stop, green = go). 

Typography – Readable fonts ensure accessibility across languages. 

Accessibility – Designs consider people with different abilities (contrast, legibility). 

Global Standards – ISO symbols, road signs, and safety icons used worldwide. 

 

Functions of Universality 

Function Role in Communication Example 

Cross-Cultural 

Communication 

Bridges language barriers Airport pictograms 

Public Safety Ensures quick understanding Hazard symbols 

Navigation Guides people in spaces Road signs, maps 

Brand Globalization Builds recognition worldwide Nike swoosh, Apple 

logo 

Education Simplifies learning across 

cultures 

Infographics, diagrams 
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Vocabulary Associated 

Iconography – Use of icons for universal meaning. 

Pictogram – Simplified image representing an action or object. 

Legibility – Ease of reading text across audiences. 

Standardization – Creating consistent symbols for global use. 

Inclusivity – Designing for diverse cultural and social groups. 

 

Classroom Application 

o Learners can analyze road signs to understand universality. 

o Create posters using universal icons (e.g., recycling, health). 

o Compare global brand logos to see how they achieve recognition. 

Universality makes graphic design a global language — one that transcends words and 

ensures messages are clear, inclusive, and accessible to all. 

 

❖ Consistency – Repeated use builds trust and familiarity. 

Consistency in graphic design means maintaining a uniform style, tone, and visual 

system across all design elements. It ensures that communication is clear, 

recognizable, and trustworthy, whether in branding, advertising, or public awareness 

campaigns. 

Concepts of Consistency 

Visual Harmony – Using aligned colors, fonts, and layouts to create unity. 

Brand Guidelines – Rules that keep logos, typography, and imagery consistent. 

Repetition – Reusing elements (icons, colors, shapes) to reinforce identity. 

Alignment – Positioning elements systematically for order and clarity. 

Tone Consistency – Ensuring the emotional feel of visuals matches the message. 
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Functions of Consistency 

Function Role in Communication Example 

Recognition Builds familiarity and trust Same logo across all platforms 

Professionalism Creates credibility Uniform layouts in reports 

Clarity Prevents confusion Consistent typography in posters 

Efficiency Speeds up design process Templates for social media posts 

Identity Reinforces brand or cultural 

values 

National colors used in campaigns 

 

Vocabulary Associated 

Style Guide – Document outlining design rules. 

Palette – Consistent set of colors used across designs. 

Typography – Fonts chosen for uniformity and readability. 

Grid System – Framework ensuring consistent layout. 

Logo Lockup – Standard arrangement of logo and text. 

Brand Cohesion – Unified look and feel across all visuals. 

Classroom Application 

o Learners can create a style guide for a school project to practice consistency. 

o Analyze advertising campaigns to see how consistency builds recognition. 

o Design posters and logos using the same palette and typography to reinforce 

identity. 

Consistency in graphic design is the glue that holds communication together. It 

ensures that visuals are not only attractive but also reliable, memorable, and 

effective in society. 
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Functions of Identity Signs and Symbols 

Function Role in Communication Example 

Identification Distinguishes one entity from 

another 

School crest, company logo 

Unity Creates belonging and solidarity National flag 

Authority Represents official power or 

legitimacy 

Government seal 

Cultural 

Expression 

Preserves heritage and traditions Tribal motifs, folk emblems 

Marketing Attracts and persuades audiences Brand logos on products 

Communication Conveys values and messages 

visually 

NGO symbol for peace or 

health 

 

 Vocabulary Associated 

❖ Logo – A graphic mark for recognition. 

❖ Emblem – Symbol with text integrated (e.g., school badge). 

❖ Trademark – Legally protected identity symbol. 

❖ Monogram – Stylized initials representing identity. 

❖ Iconography – Use of images to represent ideas. 

❖ Brand Identity – The overall visual system of an organization. 

 

Classroom Application 

o Learners can design school crests to understand identity. 

o Use cultural motifs to explore heritage in art projects. 

o Analyze logos and emblems from local organizations to see how identity is 

communicated. 
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Exercise 5 

(i) develop the initial stages of identity signs and symbols based on knowledge gained 

from above. 

(ii) discuss, revise and refine the sketches based on peer and self assessment.  

(iii) reflect on the developed sketches to revise and refine the generated ideas.  

(iv) Where applicable, explore the use of available technology to improve on your ideas to 

produce final designs. 
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THEME: 3 CRAFTS B II  

TOPIC 3.1: POTTERY  

Competency: The learner creates functional earthenware by adapting various forming 

methods to serve different purposes. 
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Clay (Earthenware) 

Clay is the foundation of pottery, and artists use different forming methods — pinch, coil, 

slab, throwing, and casting — to shape earthenware into functional and decorative objects. 

Each technique offers unique possibilities for creativity, scale, and texture. 

 

 Types of Clay (Earthenware) 

❖ Earthenware – Fired at low temperatures (approx. 1000°C), porous, often red or 

brown. 

❖ Stoneware – Fired at higher temperatures, durable, non-porous. 

❖ Porcelain – Fine, white, translucent when thin, requires very high firing temperatures. 

❖ Ball Clay – Highly plastic, often mixed with other clays. 

❖ Fire Clay – Resistant to high temperatures, used in kilns and furnaces. 

 

Preparing clay for pottery 

Preparing clay for pottery is a step-by-step technical process that ensures the material is 

clean, workable, and durable. The goal is to remove impurities, improve plasticity, and make 

the clay ready for shaping into pots, sculptures, or tiles. 

(i) Collect Raw Clay 

Gather clay from natural deposits or purchase prepared clay. 

o Dig clay from riverbanks or soil beds 

o Break large lumps into smaller pieces 

o Store in a clean container 

(ii) Clean and Soak 

Remove impurities and soften clay for processing. 

o Add water to clay and stir thoroughly 

o Remove stones, roots, and debris 
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o Let the mixture settle overnight 

(iii) Dry to Leather Hard 

Remove excess water to achieve workable consistency. 

o Spread clay slurry on plaster bat or cloth 

o Allow moisture to evaporate until firm but pliable 

(iv) Wedging and Kneading 

Mix clay evenly and remove air bubbles. 

o Cut clay block into slices and stack 

o Press and fold repeatedly 

o Ensure smooth, uniform texture 

(v) Store Prepared Clay 

Keep clay moist and ready for pottery work. 

o Wrap clay in plastic or damp cloth 

o Place in airtight container 

o Label for future use 

Why Preparation Matters 

o Ensures plasticity for shaping. 

o Prevents cracks and weak spots during drying and firing. 

o Improves durability and finish of pottery. 

o Connects learners to both traditional practices and modern studio methods. 
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Forming Methods in Pottery 

(i) Pinch Method (Beginner Friendly) 

 

The oldest pottery technique using fingers to shape clay. 

o Roll clay into a ball 

o Press thumb into the center 

o Pinch and rotate to thin walls 

o Best for small bowls and cups 

 

(ii) Coil Method (Versatile) 
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Building vessels by stacking clay ropes (coils). 

o Roll clay into long coils 

o Stack coils in spirals or layers 

o Score and slip joints for strength 

o Smooth or leave textured for design 

 

(iii) Slab Method (Architectural) 

   

Constructing pottery from flat sheets of clay. 

o Roll clay into slabs 

o Cut and shape slabs 

o Join edges with slip and scoring 

o Ideal for boxes, tiles, and geometric forms 
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(iv) Throwing Method (Advanced) 

 

Using a potter’s wheel to shape symmetrical vessels. 

o Center clay on wheel 

o Pull walls upward evenly 

o Shape bowls, vases, and plates 

o Requires practice for precision 

 

(v) Casting Method (Production) 

 

Pouring liquid clay (slip) into molds. 

o Mix clay into liquid slip 

o Pour into plaster molds 

o Allow to set and remove mold 

o Used for mass production of identical forms 
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Comparison Table 

Method Strengths Limitations 

Pinch Simple, tactile, expressive Limited size and scale 

Coil Large vessels, textured walls Time-consuming, requires joining 

skill 

Slab Geometric, architectural forms Less organic, seams must be strong 

Throwing Symmetrical, refined vessels Requires wheel and practice 

Casting Mass production, identical 

pieces 

Less unique, dependent on molds 

 

Classroom Application 

❖ Learners can experiment with pinch pots to understand clay’s plasticity. 

❖ Use coil building for larger vessels and creative textures. 

❖ Practice slab construction for boxes or tiles. 

❖ Introduce wheel throwing for advanced learners. 

❖ Demonstrate casting for industrial and design applications. 

 

Exercise 6 

i) generate ideas from their findings and develop sketches for producing pottery 

through a creative process.  

ii) use various methods to produce pottery. 

iii) complete the pottery. (e.g. drying, decorating, firing, glazing). 
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THEME 4: HISTORY AND APPRECIATION OF ART II  

TOPIC: 4.1: APPRECIATION OF CLASSICAL ANTIQUITY  

Competency: The learner critically analyses the historical Greek and Roman art in order to 

compare and assess its adaptation into contemporary art practices in Uganda. 
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Classical Greek and Roman art defined the foundations of Western aesthetics, with Greece 

emphasizing harmony, proportion, and idealized beauty, while Rome adapted these ideals 

into monumental architecture, realistic portraiture, and utilitarian design. Together, they 

shaped enduring traditions in architecture, sculpture, and pottery. 

Architecture 

❖ Greek Architecture 

o Focused on temples (Parthenon) with Doric, Ionic, and Corinthian orders. 

o Emphasized symmetry, proportion, and harmony. 

o Function: Religious devotion and civic pride. 

❖ Roman Architecture 

o Innovated with arches, vaults, and domes (Colosseum, Pantheon). 

o Built aqueducts, amphitheaters, and basilicas for public use. 

o Function: Demonstrated imperial power and engineering mastery. 
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Sculpture 

❖ Greek Sculpture 

o Archaic: Stiff kouroi and korai figures. 

o Classical: Naturalistic, idealized forms (Discobolus, Doryphoros). 

o Hellenistic: Emotional, dramatic (Laocoön, Winged Victory). 

o Function: Expressed philosophical ideals of beauty and perfection. 

❖ Roman Sculpture 

o Adopted Greek styles but emphasized realism and individuality. 

o Portrait busts of emperors and citizens showed authority and character. 

o Function: Propaganda, commemoration, and civic identity. 

Pottery 

❖ Greek Pottery 

o Black-figure and red-figure styles depicted mythology and daily life. 

o Function: Both utilitarian (storage, dining) and decorative storytelling. 

❖ Roman Pottery 

o More utilitarian, mass-produced with molds. 

o Terra sigillata (red gloss ware) became widespread. 

o Function: Everyday use, trade, and domestic life. 
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Comparison Table 

Aspect Greek Art Roman Art 

Architecture Temples, harmony, 

Doric/Ionic/Corinthian 

Arches, domes, engineering feats 

Sculpture Idealized human form, mythological Realism, portraiture, propaganda 

Pottery Black/red figure, storytelling Mass-produced, utilitarian ware 

Philosophy Beauty, proportion, perfection Power, practicality, realism 

 

Cultural Value 

❖ Greek art reflected ideals of philosophy, democracy, and humanism. 

❖ Roman art embodied imperial authority, civic utility, and cultural adaptation. 

❖ Together, they created a legacy of balance, realism, and innovation that influenced 

Renaissance and modern art. 

 

Classical Greek and Roman Art: Social, Political, and Historical Influences 

Classical Greek and Roman art did not emerge in isolation — it was deeply shaped by the 

social values, political systems, and historical events of their civilizations. Each artwork 

reflected the ideals, struggles, and achievements of its time. 

Greek Art: Expression of Idealism and Civic Pride 
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Social Context 

• Greek society valued humanism, celebrating the beauty and potential of the human 

body and mind. 

• Artists sought perfection and balance, mirroring philosophical ideals from thinkers 

like Socrates and Plato. 

• Public art reinforced community identity — temples, theaters, and sculptures were 

shared civic experiences. 

Political Context 

• The rise of democracy in Athens encouraged public commissions and civic 

monuments. 

• Art became a symbol of freedom and civic virtue, with gods and heroes embodying 

moral ideals. 

• Patronage by city-states and wealthy citizens promoted competition and innovation 

among artists. 

Historical Context 

• The Persian Wars inspired monumental architecture like the Parthenon, celebrating 

victory and unity. 

• The Hellenistic period (after Alexander the Great) introduced emotional realism and 

global influences. 

• Greek art evolved from rigid Archaic forms to naturalistic Classical and expressive 

Hellenistic styles. 

Roman Art: Reflection of Power and Practicality 
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Social Context 

• Roman society valued order, discipline, and public life. 

• Art served everyday functions — from domestic decoration to public propaganda. 

• Portraiture emphasized individual identity, reflecting Roman respect for ancestry and 

status. 

Political Context 

• Under the Republic, art celebrated civic duty and military success. 

• The Empire transformed art into a tool of propaganda — emperors used architecture 

and sculpture to project power. 

• Monuments like the Colosseum and Trajan’s Column symbolized imperial strength 

and unity. 

Historical Context 

• Roman art absorbed and adapted Greek aesthetics, merging idealism with realism. 

• Expansion across Europe and Africa brought diverse cultural influences into Roman 

design. 

• The fall of the Empire led to the spread of classical ideals into Byzantine and 

Renaissance art. 

Summary Table 

Aspect Greek Art Roman Art 

Social Influence Humanism, civic pride Public life, ancestry, discipline 

Political 

Influence 

Democracy, city-state 

patronage 

Imperial propaganda, civic duty 

Historical 

Influence 

Wars, philosophy, Hellenistic 

expansion 

Conquests, empire building, cultural 

assimilation 

Art Focus Ideal beauty, proportion Realism, engineering, grandeur 
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 Key Insight 

Greek art celebrated beauty and balance, while Roman art emphasized power and 

practicality. Both civilizations used art as a mirror of their societies — expressing their values, 

achievements, and ambitions through architecture, sculpture, and pottery. 

 

Classical Greek and Roman Art and Its Influence on Ugandan Art 

The qualities of classical Greek and Roman art — harmony, realism, proportion, and 

symbolism — have profoundly shaped artistic traditions worldwide, including Uganda’s. 

Through colonial education and post-independence cultural revival, Ugandan artists 

absorbed, reinterpreted, and localized these classical ideals to express African identity and 

social transformation. 

Classical Art Qualities 

Quality Greek & Roman Expression Influence on Ugandan Art 

Realism Naturalistic human forms, 

anatomical precision 

Ugandan portraiture and sculpture emphasize 

lifelike representation (e.g., Gregory Maloba’s 

works). 

Proportion Mathematical balance in 

architecture and sculpture 

Ugandan artists apply visual balance in 

composition and design, especially in academic 

training. 

Symbolism Mythological and civic 

symbols 

Ugandan art uses cultural motifs (cowrie shells, 

drums, spears) to convey identity and heritage. 

Idealism Pursuit of beauty and 

perfection 

Ugandan artists blend idealized African forms 

with expressive realism. 

Narrative Storytelling through myth 

and history 

Ugandan art narrates social, political, and 

spiritual stories through visual media. 
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 Pre-Colonial Uganda 

• Art was functional and spiritual — pottery, bark cloth, body adornment, and sculpture 

expressed clan identity and ritual meaning. 

• Though not directly influenced by classical art, these forms shared symbolic and 

aesthetic principles — balance, symmetry, and storytelling. 

• Traditional art emphasized community and continuity, similar to Greek civic art. 

Colonial Period 

• Missionary and formal art education introduced Western classical techniques through 

institutions like the Margaret Trowell School of Fine Art at Makerere University. 

• Ugandan artists learned drawing, anatomy, perspective, and proportion, echoing 

Greek and Roman ideals. 

• Art became a medium for cultural negotiation — blending European realism with 

African themes. 

Post-Colonial Uganda 

• Artists redefined classical influence through African identity and social commentary. 

• Works by Fred Mutebi, Nuwa Wamala Nnyanzi, and Francis Nnaggenda show 

classical structure infused with Ugandan symbolism. 

• Art reflects national pride, independence, and cultural revival, paralleling Roman 

civic art’s role in expressing power and unity. 

Reflection 

Classical art’s emphasis on form, balance, and human expression continues to inspire 

Ugandan artists. Yet, Ugandan art transforms these ideals into contextual narratives — 

celebrating resilience, heritage, and modern identity. The dialogue between classical and 

African aesthetics has produced a unique visual language that bridges tradition and 

innovation. 

Vote Dr. Bbosa Science President of Uganda 2031→ 
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Time, t, is now!!! 

 Thank you  

Dr. Bbosa Science 


